ASEAN HOTEL AND RESTAURANT ASSOCIATION CONFERENCE 2006
November 17-18, 2006    Vientiane, Lao PDR

“Theme: ASEAN an Emerging Force Riding on the New Tourism Wave – ASEAN Hospitality, Changing Time and Changing Landscape.”
EVENT PROFILE
Date:




17-18 November 2004

Venue:



Lao Plaza Hotel 
Presented by:



ASEAN Hotel and Restaurant Association (AHRA)
Organized by:
Lao Hotel and Restaurant Association (LHRA)
Supporting Organizations:
Lao National Tourism Administration

ASEAN Tourism Association (ASEANTA)


Thai Hotel Association (THA)

                                                     
Malaysian Association of Hotels (MAH)


Hotel and Restaurant Association of the Philippines (HRAP)

Indonesia Hotel and Restaurant Association (IHRA)


Singapore Hotel Association (SHA)


Lao Association of Travel Agent (LATA)
Conference Participation Fee:
US$ 100 for participants from non-ASEAN countries



USD 50 for participants from ASEAN countries

PROGRAMME

WORLD AND ASEAN HOSPITALITY AND ACCOMODATION REVIEW:

In the middle of the fist decade of the millennium, South-East Asia suffered a number of disaster and calamities such as the SARS, the bird flu, the tsunami and terrorism that impacted largely to the tourism industry. The world economy is changing with the growth of China and India and the increased price of crude oil that also is changing the tourism market. This session will review the tourism industry situation and highlight the new opportunities and challenges that the hotel and restaurant sub sector is facing.
ASEAN HOSPITALITY AND ACCOMODATION – NEW TRENDS IN MANAGEMENT, OPERATION AND SERVICES:

To cope with the new situation a number of initiatives have been taken by governments and the private sector. The programme for boosting Intra-ASEAN Tourism and ASEAN Tourism Competitiveness is developing tools for increasing tourism visitors in the ASEAN. Hotels and Restaurants in ASEAN need to be more efficient and competitive. Branding of ASEAN Hotels and crisis and security management are the issues for improving ASEAN competitiveness. The change in the tourism market requires hospitality enterprises to provide or be integrated with other commercial and entertainment enterprises in order to provide a larger hospitality package that can compete with other tourism destination in the world. 
WIDENING ASEAN HOTEL AND RESTAURANT INVESTMENTS AND BUSINESS PARTNESHIPS
Competition is getting higher and higher in the region. There is a need to widen partnership between ASEAN hospitality business with China, Japan, Korea, and India. Discussion and exchange of views on the tourism and hospitality industry between professional associations and corporations might lead to establishing a wider professional network in the region.
INDUSTRY DIALOGUE AND NETWORKING
AHRA Conference encourages dialogue and networking between regional businesses focusing on creating competitive industries within ASEAN, exploring opportunities with trading partners, and assessing both the problems and solutions of ASEAN policies in relation to those industries. 

SPONSORS SHOW CASE
A sponsor show case will be organized during the conference for the participants to lead more about leading hotel corporations in the regions. Boots from AHRA members will be set to provide information to the participants.
TENTATIVE PROGRAMME

Day 1: Friday 17 November 2006

8.00 hr   -20.00 hr

Arrival of Guest and Participants 

14.00 hr – 17.00 hr

City Tour (Optional)

13.00 hr - 17.00 hr

Golf (Optional)

19.00 hr - 22.00 hr

Welcome Dinner At Lao Plaza Hotel




Hosted by LHRA

Day 2: Saturday 18 November 2006

8.00 hr - 9.00 hr

Registration

9.00 hr – 9.45 hr

Opening Session

· Welcome Address by Mr. Oudet Souvannavong, 
· Chairman Organizing Committee.

· President of Lao Hotel & Restaurant Association (LHRA)

· Opening  Address by Mr. Chanin Donavanik, 
President of ASEAN Hotel & Restaurant Association (AHRA), 
President of Thai Hotel Association (THA)

· Keynotes Address by H.E. Somphong Mongkonvilay, Minister of Prime Minister’s Office, President of Lao National Tourism Administration (TBC)
9.45 hr – 10.15 hr
Coffee Break

10.15 hr -12.00 hr
SESSION ONE: - 
Paper One: 
EMERGING TOURISM MARKETS AND CHANGING TRENDS IN THE ASEAN REGION.

Mr. John Koldowski, Managing Director PATA (TBC);

Panel Discussion:

HOW THE ASIAN COUNTRIES ARE TAPPING ON THESE CHANGES. 

Panel Members: Facilitated by Sarjit Singh
(1) Elly Hutabrad President of ASEANTA (TBC)
(2) Mr. Argus Salim ASEAN Hotel perspective (TBC)
(3) One person Macau on gaming and integrated resort as a new trend
(4) Mr. Tony Fernandes, CEO Air Asia (TBC)
Theme: Review of world and ASEAN hospitality and accommodation situation (impact of natural disasters, terrorisms, price of oil, Low Cost Carriers, etc); and new markets trends (China, India, Middle East, Eastern Europe, etc)
12.00 hr – 13.30 hr

Lunch Break

14.30 hr – 15.00 hr
SESSION TWO. 

Paper Two: 
NEW TRENDS IN HOTEL MANAGEMENT AND OPERATIONS. 

Key Note Address: 

Mr. David Macmillon 
Executive Director of International Hotel & Restaurant Association (IH&RA) (TBC):
The new challenges of world and regional hotel associations.
Panel Discussion:  
VIEWS FROM THE HOTEL OPERATORS TOWARDS THESE NEW TRENDS. 
(1) Dusit Thani Group
(2) Star Wood Group
(3) Accor Group

(4) Millenium and Copthorne Group
15.00 hr – 15.30 hr

Coffee Break

15.30 hr – 16.30 hr
Closing Session:

Presentation of AHRA’s Life Membership Awards.
· Presentation of AHRA’s Outstanding Service Awards to AHRA leaders.
Closing:

· Brief Summary of the Conference by Mr. Sarjit Singh Secretary General of ASEAN Hotel & Restaurant Association (AHRA).
· Closing Remark by Mr. Chanin Donavanik, President of ASEAN Hotel & Restaurant Association (AHRA), President of Thai Hotel Association (THA)
16.30 hr – 17.30 hr

Business Networking

19.00 hr – 22.00 hr

Farewell Dinner  at Novotel Hotel
Guest of Honor:  H.E. Nam Viyaket, ASEAN Economic Minister, Minister of Industry and Commerce (TBC); H.E. Somphong Mongkonvilay, Minister of Prime Minister’s Office, President of Lao National Tourism Administration (TBC)


AHRA CONFERENCE 2006
Vientiane 17-18 November 2006
SPONSORSHIP PACKAGES
It is with great pleasure that we extend this invitation to your company to consider the various sponsorship opportunities listed below:

AREA OF SPONSORSHIP

1.
Platinum Sponsorship




US$ 5,000.00

2.
Gold Sponsorship





US$ 2,500
3.
Silver Sponsorship





US$ 1,000
6.
Opening Cocktail Sponsorship



US$  2,500
7.
Closing Dinner Sponsorship



US$  2,500
11.
Conference Bag Sponsorship



US$   2,500
SPONSORSHIP PACKAGE & BENEFITS
1.
PLATINUM SPONSOR

Platinum Sponsor will secure the highest profile and prestige and establish your company as a leading player in the industry. This platinum sponsorship offers companies the opportunity to take the leading marketing profile at the event. This exclusive sponsorship package is designed to position your company and products at the forefront of the business market. It also incorporates a wide range of promotional opportunities guaranteed to generate significant returns on investment.

Make an impact!
· You get to co-host visiting VVIP at events featuring attending ministers and/or other government officials 

· 3 complimentary seats will be given to Platinum Sponsor
· A free booth (3x6m) at the coffee area for your advertising
SPONSORSHIP VALUE





US$5,000.00
SPONSORSHIP BENEFITS

For a sponsorship fee of US$5,000.00, the Sponsor will be given:
· 3 VVIP opening and closing dinner invitations
· Banner advertisement and hyperlink featured on AHRA Conference official website (banner advertisement provided by sponsor)
· Logo on the entrance arch and all directional signage 
· 4-key banners (choose available locations from banner placement floor plan, banner provided by sponsor)
· Opportunity to distribute sponsor’s promotional materials within the visitor bags
· One advertisement on Event Catalogue (materials to be provided by sponsor)
· Enjoy excellent visibility to delegates and be recognized as a key supporter of the ASEAN Business Community
ACKNOWLEDGEMENT

In addition, the Sponsor’s name (or logo) will be acknowledged:
· On the backdrop of stage

· all print advertisements (digital logo provided by sponsor)

· all direct mail campaign materials

· leading position on front cover of Event Catalogue

· on sponsor recognition page of Event Catalogue

2.
GOLD SPONSOR

The Gold Sponsorship in the AHRA Conference 2006 offers your company the opportunity to take a market leading profile at the event, and incorporates all of the key elements that contribute to a successful event. As with the Platinum Sponsorship, this opportunity has been carefully formulated to maximize the impact and value of your investment. Welcoming Cocktail, Farewell Dinner and Conference Bag Sponsors are considered as Gold Sponsors. They will share the same benefit.

Make an impact!
· You get the opportunity to attend selected events that feature attending ministers and/or government officials

· Two (2) complimentary registrations

· A free booth (3x3m) at the coffee area for your advertising
SPONSORSHIP VALUE





US$ 2,500.00

SPONSORSHIP BENEFITS

For a sponsorship fee of US$ 2,500.00, the Sponsor will be given :
· Logo featured in print advertisements (digital logo provided by sponsor)

· Logo featured in direct mail campaign materials

· Logo featured on front cover of Even Catalogue

· Logo featured ion sponsor recognition page of Event Catalogue

· Full page-full color advertisement in Event Catalogue (ad provided by sponsor)
· Logo and hyperlink featured on AHRA Conference website

· 2 key banners (choose available locations from banner placement floor plan, banner provided by sponsor)
· Opportunity to distribute sponsor’s promotional materials within the visitor bags
· Opportunity to distribute sponsor’s press release within the press kits
· Receive 2 Reception invitations for opening and closing dinners
· Enjoy excellent visibility to delegates and be recognized as a key supporter of the industry & ASEAN
ACKNOWLEDGEMENT

In addition, the Sponsor’s name (or logo) will be acknowledged:
· On the backdrop of stage

· On the entrance arch and signage
3.
SILVER SPONSOR

Becoming a Corporate Sponsor of AHRA Conference 2006 offers your company the opportunity to take a market leading profile at the event, and incorporates all of the key elements that contribute to a successful event. The Silver Sponsorship has been carefully formulated to maximize the impact and value of your investment.

Make an impact!

· One (1) complimentary registration 

SPONSORSHIP VALUE





US$1,000.00

SPONSORSHIP BENEFITS

For a sponsorship fee of US$1,000.00, the Sponsor will be given:
· Logo featured in print advertisements (digital logo provided by sponsor)

· Logo featured on front cover of Event Catalogue

· Logo featured on sponsor recognition page of Event Catalogue

· Logo displayed on exhibition entrance gateway
· 1 key banners (choose available locations from banner placement floor plan, banner provided by sponsor)
· Opportunity to distribute sponsor’s promotional materials within the visitor bags
· Opportunity to distribute sponsor’s press release within the press kits
· Receive 1 Reception invitations for opening and closing dinners
ACKNOWLEDGEMENT

In addition, the Sponsor’s name (or logo) will be acknowledged:
· On the backdrop of stage, entrance arch and signage
4.
OTHER FORMS OF SPONSORSHIP

Other forms of sponsorship are also available, contact the organizer or secretariat to discuss this in details. We will be most willing to work out any sponsorship arrangement that can be mutually beneficial to both parties.

AHRA CONFERENCE 2006 SECRETARIAT c/o

Lao Hotel and Restaurant Association

74 Vatchan, Chanthabury District

Vientiane Capital, Lao PDR.

Tel : +856-21-241 017  Fax : +856-21-262542

Email : laohra@lenexangnet.com; laohra@laotel.com
Contact Persons : Ms. Alounvanh / Ms. Malayphone
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